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1
A FOCUS ON LATIN AMERICA

This report looks into which agencies, 
campaigns and brands from Central 
and South America have performed 
best over the past year. The data for 
the report is based on the Warc 100, 
our annual ranking of the world’s 
best marketing campaigns and 
companies. More information about 
the Warc 100 is here.

Themes from this report

2
DECLINING CAMPAIGN 
FORTUNES
As a whole, the Central & South 
America region ranked just two 
campaigns on the Warc 100 this 
year, down from six in 2015 and 17 in 
2014. This year’s top campaign was 
‘Dew Bottle Tool’, an innovative initia-
tive for Mountain Dew from creative 
agency Sancho BBDO in Colombia.

3
COLOMBIA BEATS BRAZIL

As well as accounting for the top 
campaign, Colombia also dominated 
the agency rankings. Not only was 
Sancho the number one shop, but 
the nation took three of the top five 
and four of the top 10 spots on the 
regional agency rankings. 

http://www.warc.com/warc100.100
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Central & South America’s top campaigns 2016

2. BALD CARTOONS

Brand: GRAACC
Agency: Ogilvy & Mather
Location: Brazil

For this campaign, Brazilian charity 
GRAACC (The Support Group to Children 
and Adolescents with Cancer) decided to 
emphasise the treatment rather than the 
diagnosis of cancer.

In the process, the campaign aimed to 
educate people into seeing children with 
shaven heads in a more positive light.

This aim was achieved by showing special 
versions of Brazil’s favourite cartoons that 
showed the characters with bald heads, 
therebyw normalising the condition.

Following the work of a small number of 
cartoonists, the idea snowballed and was 
supported by celebrities reaching 60% of the 
population.

With no budget, the coverage in earned 
media and PR was considerable as well as 
donations increasing 32-fold.
View full case study

1. DEW BOTTLE TOOL

Brand: Mountain Dew
Agency: Sancho BBDO
Location: Colombia

With this campaign, Mountain Dew, the 
soft drink brand turned its bottle caps into 
skateboard tools to reconnect with a younger 
audience in Colombia.

Mountain Dew was facing a drop off in 
popularity and sales. Moreover, Mountain 
Dew couldn’t advertise directly to one spe-
cific audience segment – skaters – as tra-
ditional methods would be rejected. Young 
people, including skaters, are sceptical 
about ads.

The solution was to create a bottle that 
would also work as a tool to fix the skate-
boards: turning the cap into a 10mm ring 
spanner.

The tool-cap bottles sold out in under two 
days, and its reach surpassed expectations, 
having been adopted by the country’s most 
famous skaters.
View full case study

http://www.warc.com/warc100.100
http://www.warc.com/Content/Documents/A104677_GRAACC_Bald_cartoons.content?PUB=CANNES&CID=A104677&ID=1fd70b19-67fc-42b7-95b5-7d1c2ddf499d
http://www.warc.com/Content/Documents/A105621_Mountain_Dew_Dew_Bottle_Tool.content?PUB=JAYCHIAT&CID=A105621&ID=15260961-26e5-442d-ad57-dc8e876b7a9c
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Central & South America’s top agencies 2016

Agency Points

1 Sancho BBDO 72.7

2 AlmapBBDO 58.1

3 Geometry Global Bogotá 40.1

4 REP/GREY 40.1

5 Ogilvy & Mather São Paulo 40.0

6 Ogilvy & Mather Bogotá 39.6

7 Ogilvy & Mather Mexico City 32.5

8 BBDO Buenos Aires 32.3

9
Ogilvy & Mather Buenos 
Aires

32.3

10 McCann Santiago 32.0

View global rankings on Warc

COMMENTARY

• Sancho BBDO, the Colombian agency 
behind ‘Dew Bottle Tool’, the region’s 
#1 campaign, was also the #1 
agency. The shop’s work for a variety 
of PepsiCo clients, including Mountain 
Dew, pushed it to the top.

• Colombia was also the best-
perfroming nation, accounting for four 
of the top 10. Elsewhere, Brazil and 
Argentina took two places apiece.

• With both of the top two agencies for 
the region owned by BBDO (Sancho 
in Colombia and Almap in Brazil), it 
was no surprise that BBDO Worldwide 
was the clear winner on the agency 
network rankings.

• All of the top 10 agencies and 
networks are owned by global 
holding companies, rather than local 
companies.

Agency Network Points

1 BBDO Worldwide 211.3

2 Ogilvy & Mather Advertising 194.1

3 Grey 110.9

4 DDB Worldwide 110.0

5 Publicis Worldwide 102.6

6 McCann Erickson 96.2

7 Leo Burnett 93.7

8 Y&R 87.6

9 JWT 83.3

10 MullenLowe Group 77.1

View global rankings on Warc

http://www.warc.com/warc100.100
http://www.warc.com/Pages/WarcTop100/Rankings.aspx?DataType=CreativeAgency&Year=2016
http://www.warc.com/Pages/WarcTop100/Rankings.aspx?DataTypeAgencyNetwork&Year=2016
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Central & South America’s top brands 2016

Brand Points

1 Movistar 60.9

2 Tigo 57.6

3 Coca-Cola 56.8

4 Mountain Dew 36.9

5 GRAACC 32.6

6 Ford 32.3

7 Toyota 29.0

8 Cervecería Backus 28.8

9 Pepsi 25.8

10 Chocoramo 25.7

View global rankings on Warc

COMMENTARY

• Two telecoms brands, Movistar (owned 
by Telefónica) and Tigo (owned by 
Colombia Movil) came first and 
second on the brand rankings for the 
region. Tigo is also the top locally-
owned brand.

• PepsiCo was the narrow winner on 
the advertiser rankings: this is the 
only region in which it has beaten 
its traditional rival, The Coca-Cola 
Company, this year. 

• PepsiCo’s points total was mainly 
derived from its very strong 
performance in Colombia, though it 
also picked up points from campaigns 
in Argentina, Mexico and Uruguay.

• Soft drinks brands made up three 
of the top 10 (Coca-Cola in 3rd, 
Mountain Dew in 4th and Pepsi in 9th), 
more than any other category.

Advertiser Points

1 PepsiCo 101.2

2 Coca-Cola Company, The 98.6

3 Telefónica 81.2

4 Anheuser-Busch InBev 67.6

5 Colombia Móvil 57.6

6 Nestlé 51.7

7 SABMiller 48.1

8 GRAACC 32.6

9 Ford Motor Company, The 32.3

10 Unilever 30.5

View global rankings on Warc

http://www.warc.com/warc100.100
http://www.warc.com/Pages/WarcTop100/Rankings.aspx?DataType=Brand&Year=2016
http://www.warc.com/Pages/WarcTop100/Rankings.aspx?DataType=Advertiser&Year=2016
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Each year, we track effectiveness and 
strategy competitions from around 
the world to rank the world’s best 
marketing campaigns.

We also use our database of 
awards wins to rank the world’s lead-
ing marketing organisations – both 
on the agency and client side.

To learn more, visit the site for this 
year’s rankings.

About the Warc 100

The Warc 100 rankings are built on 
a rigorous methodology, developed 
in consultation with Douglas West, 
Professor of Marketing at King’s 
College London. The methodology 
is applied consistently across all 
competitions we track.

First, a list of relevant competitions 
was compiled. Campaigns that won 
awards in those competitions were 
awarded points based on the level of 
award they won (Gold, Silver, Bronze, 
etc). Those points are then weighted 
according to the standing of each 
competition in the global marketing 
industry. The calculation includes 
data from:

• Planner Poll: Warc has conducted 
a survey of over 100 senior agency 
planners and strategists to gauge 
which of the competitions we track 

are viewed as most prestigious or 
rigorous. Winners at the most-cited 
awards schemes are given extra 
weighting in the final rankings.

• Size of market: Warc takes into 
account how much of the global 
advertising market the eligibility 
for each competition represents. 
It is able to do this using Warc’s 
comprehensive adspend data 
resources, which includes analysis 
by channel and by geography.

A campaign’s ‘score’ reflects the 
sum of all the weighted points attrib-
uted to it from different competitions. 
We have also collated information on 
the agencies behind the campaigns 
(including, where they have been 
listed, contributing agencies), and, 
where possible, the authors of the 
campaign case studies.

HOW WE BUILT THE RANKINGS

http://www.warc.com/warc100.100
http://www.warc.com/warc100.100
http://www.warc.com/warc100.100
http://www.warc.com/warc100/methodology.100
http://www.warc.com/data
http://www.warc.com/data
http://www.warc.com/data
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More from Warc

CASE FINDER

You can find all Warc case studies, 
including those cited in this report, by 
searching our unrivalled database, 
which is organised by campaign 
objective, country, industry sector, 
audience, media channels, budget 
and campaign duration. Find a case.

CONTACT US

LONDON
85 Newman Street
London
W1T 3EU
United Kingdom
+44 (0) 20 7467 8100
enquiries@warc.com

WASHINGTON DC
2233 Wisconsin Ave NW
Suite 535
Washington, DC 20007
United States
+1 202 778 0680
americas@warc.com

SINGAPORE
20A Teck Lim Road
Singapore
088391
+65 3157 6200
asiapacific@warc.com

ABOUT WARC

Warc.com is an online service 
offering advertising best practice, 
evidence and insights from the 
world’s leading brands. Warc 
helps clients grow their businesses 
by using proven approaches to 
maximise advertising effectiveness.

FOLLOW US

http://www.warc.com/Pages/CaseStudies/CaseFinder.aspx
mailto:enquiries%40warc.com?subject=
mailto:americas%40warc.com?subject=
mailto:asiapacific%40warc.com?subject=
http://www.warc.com
http://www.facebook.com/warc.hub
http://twitter.com/#!/WarcEditors
http://www.linkedin.com/groups?home=&gid=2559576

